
Golf Heavyweights Unite for World’s Largest Golf Outing on August 3  
Benefitting Wounded Warrior Project 

America’s leading golf course owners and management companies have joined forces to make the 
World’s Largest Golf Outing (WLGO) on Monday, August 3 the biggest one-day celebration of golf and 
charity. 

Toll Golf, Billy Casper Golf, Troon, and ClubCorp– with a collective portfolio of more than 575 golf 
courses, country clubs and resorts worldwide – will serve as host site sponsors of the fifth annual event 
that benefits Wounded Warrior Project. 

Several National Golf Course Owners Association board members, including President Matt Galvin, will 
also support the highly emotional event at their respective courses. 

Since its inception in 2011, the simultaneous golf outing played from New England to Hawaii has raised 
$2 million for Wounded Warrior Project.   

Open to all golfers, part of the proceeds and 100% of donations benefit the national organization that 
honors and empowers injured servicemen and women, as well their caregivers and families. 

Individuals and teams of golfers are encouraged to raise additional funds; donations unrelated to playing 
golf are made at www.worldslargestgolfouting.com/donate.  Registration is at 
www.worldslargestgolfouting.com/register.  

“Golf’s charitable impact in America is $4 billion annually,” says Peter Hill, Chairman and CEO of Billy 
Casper Golf, which founded WLGO.  “We are grateful to our friends at Troon, ClubCorp and Toll Golf to 
help make meaningful differences in the lives of wounded warriors, some of whom play in the World’s 
Largest Golf Outing.” 

“The 2015 World’s Largest Golf Outing powerfully showcases the golf industry coming together to support 
a great cause,” says Dana Garmany, Chairman and CEO of Troon.  “In joining together, we are helping to 
make a positive impact on those who have given so much in their service to our country.” 

Last year 12,100 golfers, including 364 wounded warriors, at 118 courses in 27 states raised more than 
$887,000 for WWP, the largest amount ever from a single-day golf event.  This topped 2013 when 10,000 
golfers raised $735,000. 

“The event has evolved into an incredible, industry-wide initiative to elevate respect and raise funds for 
our nation’s heroes,” says Eric Affeldt, President and CEO of ClubCorp.  “We are thrilled to collaborate 
and pool resources to make this year’s outing the best ever.” 

All golfers will be entered into a drawing for a trip for four to the Nike Campus in Beaverton, OR, for 
custom club-fitting and other merchandise.  The highest fundraising team for WWP will win a trip for four 
to Kiawah Island Golf Resort to play the Ocean Course, site of the 2012 PGA Championship, and stay at 
The Sanctuary or Scenic View villas. The lowest scoring and highest fundraising teams at each 
participating course will also win prizes. 

 

Highlights from the 2014 WLGO: 

 Bill Clinton, the nation’s 42
nd

 President and 2014 recipient of the PGA of America’s Distinguished 
Service Award, supported the event in his suburban New York City community 
 

 Alta Vista Country Club (Placentia, CA) led course fundraising with $35,360 
 

 Team Horn from Alta Vista Country Club led group fundraising with $22,055, its second 
consecutive year at No. 1 
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 Many courses honored the military with moments of silence; ceremonial tee shots; standing 
ovations; national anthems and color guards before play; patriotic decorations course-wide; golf 
carts adorned in red, white and blue; military vehicles and flyovers on-site 
 

 Veterans and active service members shared their military experiences with participants 
 

 Participation by national and local politicians, entertainers, professional athletes and media 
 

 Enthusiastic contributions from high-school bands, military bases and other community groups 
 

 Auctions of sports memorabilia, tee times, event tickets, resort getaways and other items 
 

 Live coverage on Golf Channel’s “Morning Drive” from BCG-managed courses in central Florida 
 

 The first tee time was 7:30 a.m. on the east coast and the last tee time six hours later in Hawaii 

More information: www.worldslargestgolfouting.com,  

http://www.worldslargestgolfouting.com/

